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Impact Investing

Introduction to Impact Investing — What's in a name?

Market Trends
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Impact Strategies

B Multi-dimensional niche
19%

B Housin
& Venture Capital/Growth

11%
° 3%
B Access
23%
Diversity
16%

B Climate
28%

Morgan Lewis




Impact Funds Climate Breakdown
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Impact Strategies — By Year
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Impact Strategies of the US and Europe

Impact Strategies of the United States

Housing
16%

B Diversity
25%

Multi-
dimensional
niche
19%

B [Climate
9% Venture
Capital/Growth

3%

B | Access
28%

Morgan Lewis

Impact Strategies of Europe
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Impact Carry vs. Non-Impact Carry by Geography
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Impact Carry vs. Non-Impact Carry by Strategy
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Impact Funds by Office
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Impact Investing

Impact Investing Continuum

[ Structuring Impact Funds ]
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Impact Investing Continuum

“Impact-first” or Impact and
“impact-only” Returns

Return-First

Grants/ PRI MRI Investment “Nice to
Philanthropy “program “mission Restrictions/ Have” but
related related Policy not a driver/
investment” investment” determinant
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Impact Investing

[ Impact Investing Continuum ]

Structuring Impact Funds
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